
 
This is a good place to briefly describe 

your products or services. This descrip-

tion should effectively summarize what 

your organization offers. It typically does 

not include sales copy. 

Lorem ipsum dolor sit amet, consecte-

tuer adipiscing elit, sed diem nonummy 

nibh euismod. 
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For more information about current     
developments in origin labelling please 
scan the QR code below 

The evaluation support study was 
carried out on behalf of the Euro-
pean   Commission Directorate 
General for Agriculture and Rural 
Development.  

Evaluation support 
study on mandatory 
indication of country 
of origin labelling for 
certain meats  



According to EU rules     
applying from 1st of 
April 2015, the country of 
origin should be indicated 
on the label of pre-
packaged  meat from 
pigs, sheep, goats and 
poultry sold in the Euro-
pean Union.  
These rules are laid down 
in Regulation (EU) 
No 1337/2013. 

 Which sales of meat are covered? 

 Fresh, chilled and frozen meat  

 Meat sold pre-packaged  

 Meat produced from pigs, 
sheep, goats and poultry   

 

What are the rules? 

 The label must indicate the country of 
origin or place of provenance  

 The term “origin” is reserved for meat     
obtained from animals born, reared and 
slaughtered  in one single Member State 
or non-EU country 

 Companies operating in the livestock 
and meat marketing chain must ensure 
the link between the meat and the ani-
mal from which it was produced.  

 Consumer survey (6 250 respondents) 
  
 Supply chain survey (operators, national 

and EU–level business and consumer     
associations)  

 
 Survey of Member State Competent       

Authori-
ties 

 
 

 
In depth interviews with EU 
stakeholder organisations  
 

21 case studies across 10 Member States  
 
Face to face interviews with Competent        
Authorities, business associations and            
operators, supplemented by desk research  

Generally the Regulation 
was assessed to be effec-
tive,    efficient, relevant, 
coherent and to offer EU 
added value  

Country of origin label-
ing is an important 
piece of information for           
consumers at the point 
of purchase  

Current rules found to be reliable, with 
the ability for Competent Authorities to 
check and verify information 
found to be sufficient  

Unnecessary costs and      
burden on the industry 
found to have been mini-
mised, costs imposed on 
operators found to be small 
with little     evidence 
showing any impact on 
trade within the EU single 
market  
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